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Research on Children and the Media

: , . R
Fieldwork on Media Use U
For children today. the Internet is like the air they breathe. It has become such a part of their lives =}
and the environment in which they develop that they take it for granted. Before making any critical =
Judgments. CRN believes it is necessary to find out how children actually use the media in their '
daily lives.
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Building a Social Network with Keitai Culture

Pocket pagers were originally marketed to business people in sales,
but high school girls began using them to communicate with
friends. They created a totally new way of communicating by
transposing letters into numbers to send text messages. You could
say their creativity has given rise 1o the keitai (mobile
communications) culture.

When these pagers and Print Club (photo-sticker machines) first
became popular, many girls started writing their pager numbers
on the stickers and trading them, building collections of 100 or
more “beeper pals.” Adults wondered if this meant they really
had 100 friends, but young people now widely share this

keitai culture and sensibility. As keitai culture expands its
environment, what sort of relationships, intercommunication
and mentality will it create?

Children don’t make a difference between communicating in
person and via media. The communications environment has
vastly changed since pagers were first introduced. but students are
still creating social networks using the latest media.

Cellphone Mail

Adults and children have a different relationship to e-mail,
mainly because most adults began e-mailing on their PCs
while children started on their cellphones. Adults consider e-
mail a way to convey a message and they don't expect an
immediate reply. Their sentences tend to be long and somewhat
formal. Children, on the other hand, e-mail one another for no
particular reason and want a response right away. Their messages
have short sentences and no titles.

Adults tend to stick to the conventions that have prescribed
media use, but children don’t start with any preconceived
notions. They follow their inclinations to explore the most
interesting and convenient way to use new media. This is
why children show far greater adaptability to a wireless
society. Cellphone use has become so widespread that it
transcends the public nature of communication and now
allows everyone to enjoy a private intercommunication. This
twofold nature of keitai culiure also provides a feeling of
freedom and a key to understanding the future media environment.

Research of Children’s Next-Generation Cellphone Use (December
2003-September 2004) #=*This research covered how children
communicate with third-generation cellphone and use the e-mail,
photograph, and moving image functions in their daily lives.

Case Study of Children’s Community Sites (July 2004-February
2005) #*sThe Internet has several sites where children can
communicate with one another. This studies how children use the
various site functions to keep a diary, write poems, post
photographs and maintain relationships with friends.
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